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This study aims to explain how the growing competition among places has
influenced the emergence of place marketing in the process of globalization and
localization and how local governments can take stock of place marketing
strategies for regional development. The regional museums in Yeongwol County
are analyzed with special reference to the practical aspects of place marketing.

Place marketing strategies consist of two parts: place strategy and marketing
strategy. Therefore, the afore—mentioned analysis is based on the understanding
and evaluation of place assets, regional museums for marketing as place
strategy, followed by an analysis of concrete marketing strategy for realizing
the place marketing.

The results show that there are some problems both with place strategy and
with marketing strategy. In place strategy, regional museums have low name
recognition, lack of tourist attractions, and long movement distance between
museums, which needs to balance between centralization and decentralization. In
marketing strategy, they have seasonal tourists, limited target market,
insufficient cooperating system between the main groups, weakening of
competitiveness of contents, and lack of communications diversity.

Therefore, as a developmental alternative plan for activating place marketing
of local government which has regional museums as place assets, it Is
important to reestablish community identity, improve community image, and
make artificial place assets in an aspect of place strategy and it is also
important to segment target market, construct cooperative governance, set up
an specialized department, strengthen the competitiveness of contents, and

diversify communications media in an aspect of marketing strategy.

[] Keywords: place marketing, public management, public sector marketing,
community identity, place asset
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CH 4> QUUEEEX] TN 2A(2001H-20061)
B = 2001 2002 2003 2004 2005 2006(98)
X = 161,506 142,953 142,613 122,073 112,663 74,610
A 166,702 155,193 157,237 158,947 177,318 138,271
A 200,000 200,272 218,282 170,936 171,380 80,790
A AHA 230,000 120,000 250,000 389,000 390,000 190,000
nhS e F A 23,625 21,130 16,859 17,569 20,000 -
A 35,000 40,000 50,000 52,000 55,000 -
AREHE Y 20,000 22,000 25,000 25,000 26,000 -
A5 JYTEALL(2001-2005)9F AR FEE ATA.

JreAEe] F ogoRd Fht FAE o geun e DAEY &7 Ry}
), olg 9% wow BY J2E FE A5 B AR A FHAL 2
31 A% gavbAgel g4 Aetole & % Yk

(E 5)9 3YUEH DY FolE B3| HH F b o3 54 22 5 ok

<H 5> ZRMIZE 2 PR F0/(200451-20061)
T= S Hotz M= duzt =t STAE BtE2t
%= | 2004 | 2005 2006 | 2004 | 2005 | 2006 | 2004 | 2005 | 2006 |2004|2005 2006
7 182,356 173,397| 108,081 | 35,812| 34,655| 21,579|12,200(42,327|23,967 12,153

14 5,838 5,937 3,605 1,453| 1,363| 1,596| 312| 312| 448 224

2¢ 6.397| 3,662 3,715| 1,540| 1,086| 1,386 472 472 350 340

39 | 11,291 5,850 6,593| 1,141 667 820 623 623 347 228

49 | 20,765| 42,444 21,629 3,111| 2,231 1,053| 771| 3,399| 4,148 2,251

59 | 21,363 15,941| 21,521| 2,510| 2,775 2,095| 647| 7,393| 4,662 1,394

6€ | 13,468| 15967| 13,239| 1.479| 2913| 1,371| 675| 6,455| 3,882 672

T€ | 23,421| 15,064| 8,704| 6,102 5,571| 2,888| 1,895| 5,357| 2,309 4,217

8¢ | 26,424| 29,847| 19,264|11,174| 9,560| 8,016| 3,009| 7,287| 4,322 2,104

9¢ | 11,516| 6,493| 9.811| 1,185 1,539| 2,354| 1,696| 2,586| 3,499 723
10€ | 23,315 17,269 3,064 3,561 1,295| 5,802
11€ | 13,432| 10,894 1,903 2,539 527| 2,343
122 | 5126 4,029 1,150 850 278 298
AE 9L URAROY, * DEINBE 95 Ulol AT
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